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Do YouTubers Fuel Purchase Intent

Among Teens?

YouTubers hold more sway over teens than TV, movie stars

March 24, 2015 | Advertising & Marketing

Demographics | Video

Types of TV/Digital video Content Viewed by US Teen
vs. Young Adult Internet Users, Nov 2014
% of respondents in each group

Digital video (YouTube & similar, social media)

96%
97%

Scheduled TV (broadcast, cable, satellite)

82%

80%

Paid/subscription video (Amazon, Hulu Plus, Netflix, etc.)
62%

77%

Recorded TV (TiVO, DVR)

59%

5

Free online TV (amctv.com, ABC app, etc.)
49%

ll

63%

M Teens (13-17) W Young adults (18-24)

Note: n=582 teens, n=768 young adaults
Source: Defy Media (formerly Break Media), "Acumen Report: Constant
Content, " March 3, 2015

187010 W eMarketer com

US Teen vs. Young Adult Internet Users Who Would Try
a Product/Brand Suggested by a YouTuber* or
TV/Movie Star, Nov 2014

% of respondents in each group

YouTuber*
63%
62%
TV/movie star
46%
49%
B Teens (13-17) W Young adults (18-24)

Note: n=582 teens, n=768 young aduits, *someone who regularly creates
videos on YouTube

Source: Defy Media (formerly Break Media), "Acumen Report- Constant
Content,* March 3, 2015

187014 W eMarketer com

63% said they would try a product
or brand suggested by a YouTuber.
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Websites/Apps Used by US Teen Internet Users, June 2016 (% of respondents)

iblished September 13, 2016

Websites/Apps Used by US Teen Internet Users, June
2016
% of respondents

YouTube

75%

Instagram 65%
Facebook 61%

Kik Messenger 52%

Twitter
31%

Tumbir 24%

Note: ages 13-17 who report using
Source: National Cyber Security Alliance and Microsoft, "Keeping Up with
Generation App. NCSA Parent/Teen Online Safety Survey," Aug 24, 2016

215728 www.eMarketer.com
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Quem brilha na tela dos jovens brasileiros

2015
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ENTRE OS

10+

Fonte: Consultoria Provokers a pedido do Google e do jornal Meio & Mensagem
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